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B. Com. (Part III) EXAMINATION, 2021 

(Optional Group—B : Marketing Area) 

Paper Second 

INTERNATIONAL MARKETING 

Time : Three Hours 

Maximum Marks : 75 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u 

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- vUrjkZ”Vªh; foi.ku ls D;k vk’k; gS \ vUrjkZ”Vªh; foi.ku dh 

vko’;drk ,oa egRo dks crkb,A 

What do you mean by International Marketing ? Discuss 

the need and importance of International Marketing. 

vFkok 

(Or) 

vUrjkZ”Vªh; foi.ku ij vkfFkZd] lkaLd`frd] jktuhfrd ,oa 

dkuwuh okrkoj.k fdl izdkj izHkko Mkyrk gS \ le>kb;sA 
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How does economic, cultural, political and legal 

environment effect International Marketing ? Explain. 

bdkbZ&2 

(UNIT—2) 

2- vUrjkZ”Vªh; ewY; dSls fu/kkZfjr fd;k tkrk gS \ vUrjkZ”Vªh; 

foi.ku ds ewY; fu/kkZj.k dks izHkkfor djus okys ?kVdksa dks 

crkb;sA 

How to determine international price ? State the factors 

affecting to pricing in International Marketing. 

vFkok 

(Or) 

vUrjkZ”Vªh; cktkj ds fy, oLrq fu;kstu ds {ks= dh foLrkj ls 

O;k[;k dhft,A 

Explain in detail the scope of product planning for 

International Marketing. 

bdkbZ&3 

(UNIT—3) 

3- vUrjkZ”Vªh; foi.ku esa lao)Zu dh Hkwfedk dh foospuk dhft,A 

lao)Zu fe .k ds izeq[k la?kVd dkSu&ls gSa \ 

Discuss the role of promotion in International Marketing ? 

What are the major components of promotion mix ? 

vFkok 

(Or) 

foKkiu dk D;k vFkZ gS \ blds mís’;ksa ds ckjs esa crkb,A 

foKkiu fdl izdkj mi;ksxh gS] le>kb;s \  

What is the meaning of advertising ? Explain its 

objectives. Explain how advertising is useful. 
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bdkbZ&4 

(UNIT—4) 

4- vUrjkZ”Vªh; O;kikj esa forj.k ek/;e ls D;k vk’k; gS \ 

vUrjkZ”Vªh; forj.k okfgdkvks ds p;u dks izHkkfor djus okys 

?kVdks dks crkb;sA 

What do you mean by distribution channel in 

International Trade ? State the factors affecting to 

International Distribution Channels. 

vFkok 

(Or) 

,d fons’kh foØ; vfHkdŸkkZ dk p;u djrs le; fdu&fdu 

ckrksa ij fopkj djsaxs \ 

What are the points that you would keep in mind while 

selecting a foreign sales agent ? 

bdkbZ&5 

(UNIT—5) 

5- Hkkjr dh orZeku vk;kr&fu;kZr uhfr dh vkykspukRed O;k[;k 

dhft,A 

Explain critically the current Indian EXIM Policy. 

vFkok 

(Or) 

Hkkjr esa fu;kZr O;kikj esa tks lgk;rk ,oa izksRlkgu fn, tkrs gSa 

mudh O;k[;k dhft,A 

Discuss the main documents used in Export Trade. 
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